Fashion Forecasting/Product Development
The purpose of this course is to expose the students to the dynamics of fashion forecasting & product development in retail industry.

Objectives 

The student will be able to: 
· Describe the forecasting process 

· Explain why forecasting is essential to merchandising 

· Use observational information to develop a forecast plan 

Introduction: Fashion Forecasting
· Components of a Trend   

· Do products connect to trends?

· Emerging trends

· Fashion fads, trends, and classics
· Women’s Trends

· Men’s Trends
· Forecasting Techniques
Introduction: New Product Development
· Managing New Product Development

· Introduction & Sources of 
· Innovation
· Types and Patterns of Innovation Defining the Organization’s
· Strategic Direction 
· Collaboration Strategies
