Public Opinion and Media
Total Learning Hours: 30
Teaching Hours: 14

Assignment Hours: 13

Examination Hours: 03

Description of unit 
This course explores the structure and dynamics of public opinion, providing a broad-based introduction to the forces that shape citizens’ social and political attitudes in the contemporary India.  We will focus our analysis in three major areas: definitions of public opinion and theories of opinion formation, how public opinion is influenced and how it in turn influences governmental policy, media influences on public opinion and public opinion in specific issue areas of the contemporary political scene.  Our analysis will draw heavily both on classic readings in public opinion and on insights from modern political science, allowing us to examine important political phenomena from a variety of perspectives.  Ultimately, the goal of this course is to help each member of the class arrive at a deeper, more comprehensive understanding of the forces that shape beliefs, attitudes, and opinions, the ways that these views are expressed in the public sphere, and the process by which the public will is discerned and translated into legislative outcomes.

Readings:  
· Erikson and Tedin’s  Public Opinion (Seventh Edition) 
· Asher’s Polling and the Public: What Every Citizen Should Know (Sixth Edition) 
· Sniderman and Carmines’ Reaching Beyond Race, 

Contents

Section I: Defining and Measuring Public Opinion

· Context and Overview: Concepts of Public Opinion 

· Ideology and Information in India 
· Models of Opinion Formation 
· Measuring Public Opinion: The Polling Industry 

Section II: Influences on and of Public Opinion

· Political Socialization 
· Economic Self-Interest 

· The Media 
· Effects of Public Opinion on Government 

Section III: Expressions of Public Opinion

· Public Opinion and Foreign Affairs 

· Public Opinion and Democratic Values 

· Public Opinion and Poverty Attitudes 
· Public Opinion and Caste Issues

